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Patient story









The impact of online misinformation 

on COVID-19 vaccination in pregnancy 

in the United States 



> 30 % of 

pregnant people 

in the U.S. 

remain 

unvaccinated



There is a racial 

and ethnic 

disparity in 

vaccination rate 

in the US. 



Online misinformation is 

linked to covid-19 

vaccination hesitancy 

and refusal 







The public is less likely to 
express confidence that the 
vaccines are safe for those 
who are pregnant or trying to 
become pregnant



How to increase public vaccine 

confidence and uptake?



CDC’s 12 Strategies to Help 
Increase COVID-19 Vaccine 
Confidence and Demand

https://www.cdc.gov/vaccines/covid-19/vaccinate-with-
confidence/community.html



Podcast: Labor of 

Love
www.ACOG.org/Laboroflove

1. Utilizes vaccine ambassadors 

2. Delivers effective Messages 

delivered by trusted 

messengers

3. Combats misinformation

http://www.acog.org/LaborOfLove
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Thank you

Obrigada

Merci

Gracias


